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Whether the sun is shining or not, summer is a great time
for people to renew their fashion wardrabes, so here are
some new, exciting products to tempt your customers.

20 Products

4 + 2020 ASIA - Autumn/Winter 08/09

KIA has launched a new patented

High Definition (HD) technology to
make patterns in acetate which, says
the company, offers a breakthrough in
design for the eyewear industry. This Okia
technology allows the transformation of We think you'll agree.
textures and colours into crisp high We've Reinvented Acetate
definition which shows depth and a
range of textures. With a wide range of
specific colours, gradient and patterns
within one frame, it opens up new
possibilities for brand managers. With a
faster production, delivery time, and
global patent protected, Okia is excited
about the creative applications for
luxury brand names.

[lison The VW142 model is an

optical frame in injected plastic for a
greater lightness. For women, the shape
is large and slightly squared and is
characterized by the round metal trim
on both temples: the trim is enriched by
12 Swarovski crystals and by the “Orb"
logo, typically Vivienne Westwood, which
is filled by contrasting enamel. The
colour is particular too: black
outside and fuchsia inside, as
the “Vivienne Westwood"
logo and the Swarovski
on trim. It is also
available in
brick red/
orange,
glittery red,
black/pink
and total
black.

Allison
Vivienne Westwood

Ndo The Center is the ideal instrument for any

dispensary looking to improve the fitting of
eyewear. The Center helps your entire staff to
consistently measure patients using the best
technology to maximize their visual comfort.
Training employees with the Center to take expert
measurements for the most difficult prescriptions
and patients is now much easier. The Center
accurately measures interpupillary distance,
nasopupillary distance, pupillary height, vertex
distance as well as pantascopic angle. With the new
free-form progressive lenses in the market the
Center makes dispensing premium progressive
lenses easier. With its attractive design and cutting
edge technology, Center is an optical dispensing
machine meant to be used easily by the optician
and used as a tool to reduce dispensing errors and
improve your company image.

Indo
The Center




